Studies Nationwide Show Energy Efficient Homes Sell for More, Faster

9 Seattle, WA: Certified homes
sell for 9.6 percent more.*

Q Portland, OR: Certified homes sell for
4.2 percent more and 18 days faster.

Chicago, IL: Homes that disclosure
9 energy costs sold 20 days faster and for

Fort Collins, CO: ENERGY STAR a higher percentage of the list price.?
homes sold for $8.66 per square Washington DC: Home
foot more than others.™ 9 marketed with green
features sell for a mean
remium of 3.46 percent.¢
9 California: Certified homes sell N P
for 2.1 - 5.3 percent more.” Raleigh, NC: ENERGY STAR
homes sold at $5,666
Lubbock, TX: Home designated relative energy premium at $2.99 per
efficiency sold for an average $3,416 premium.’ square foot more and 89

days faster.®

Austin, TX: Providing home buyers with energy audit information increases the value
of energy effiicency and leads to investments in energy-saving technologies.®

San Antonio, TX: A green designation increases a house’s selling price

NASEO— by almost 1% and an energy efficiency feature raises it by 5.9 percent.
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